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Abstract 

Women in patriarchal social systems face various challenges that affect their economic 

access and hinder their empowerment. This research aims to identify the competencies 

required by women to thrive within a patriarchal social system, reduce gender 

disparities, and promote empowerment in various aspects of life. This research utilized 

secondary data from the Scopus database and applied a document study method. 

Keywords used for the search included "women competence," "women skills," "women 

entrepreneur skills," "entrepreneurial competencies," and "entrepreneur competence." 

After filtering, 31 articles were selected for analysis. The analysis used the Miles and 

Huberman model, including reduction, data analysis, and conclusion. The findings 

indicate that to address the challenges of patriarchy and achieve empowerment, women 

need to develop multidimensional competencies involving entrepreneurial skills, 

commitment, high-level conceptual abilities, recognition of opportunities, organization, 

relationships, strategic thinking, and marketing. The challenges of norms and gender 

expectations in patriarchal societies become obstacles that need to be overcome by 

educating the community about the vital role of women and the competencies required 

in SMEs (Small and Medium Enterprises). Innovation, creativity, and innovative 

marketing strategies are key to success, while support and networks from stakeholders 

can provide valuable boosts. 
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INTRODUCTION 

Indonesia's micro, Small, and Medium Enterprises (MSMEs) drive economic 

growth, create employment opportunities, and contribute significantly to the Gross 

Domestic Product (GDP). Data indicates that around 64.5% of the 64 million MSMEs 

in Indonesia are managed by women, highlighting women's dominance in this sector 

(Aditya, 2023). However, the success of MSMEs does not always reflect the overall 

economic security of Indonesia. MSMEs often struggle to compete due to difficulties in 
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empowering resources. In response, achieving competitive advantage requires adequate 

knowledge and skills for entrepreneurs (Timotius, 2023).  

Entrepreneurial knowledge and skills are considered competencies (Spencer & 

Spencer, 1993), enabling business operators to produce optimal work output with high 

quality (Fazal et al., 2022). These competencies also enhance competitive advantage 

(Lee et al., 2022) and the long-term sustainability of businesses (Annelin & Boström, 

2022). However, the MSME sector in Indonesia faces several competency issues, such 

as a lack of production skills, management knowledge, business legality, low 

entrepreneurial spirit, and insufficient assistance and optimization of equipment by 

MSME players (Susantiningrum, 2018). Other challenges involve the inability of 

products to compete, limited marketing, limited human resources, insufficient capital, 

constraints in utilizing technology and information, suboptimal financial management, 

and a lack of awareness to register patents such as trademarks, logos, and formulas (Da 

Costa et al., 2022; Martini, 2018; Yunita & Retnandasari, 2022). Differences in social 

systems further complicate all of these. 

The social system in Indonesia reflects gender power distribution, with the Batak 

tribe adopting a patriarchal system while the Minangkabau tribe adheres to matriarchy 

(Smith, 2014). However, issues often arise in the patriarchal system that weakens 

performance and maintains male superiority, permanently placing women in inferior 

positions (Adisa et al., 2021; Sadrnabavi & Daneshvar, 2023). The impact is directly 

felt in women's entrepreneurial competencies, which may face constraints in expressing 

creativity accessing economic resources, education, support, networks, and business 

autonomy. Discrimination in business can also hinder women's career development and 

entrepreneurial efforts, creating significant challenges in achieving optimal 

competencies. This situation has serious implications, especially for women 

entrepreneurs with fewer opportunities to secure external funding than men-led 

businesses (Guzman & Kacperczyk, 2019). Exclusion from economic opportunities and 

barriers to women's empowerment, including limited access to certain sectors, hinder 

the success of women entrepreneurs (Cinar & Kose, 2018; Setyaningrum et al., 2023). 

Therefore, emphasis on developing women's competencies in entrepreneurship becomes 

an urgent need. 

Competency development requires literature studies to enhance skills, knowledge, 

and entrepreneurial elements to make businesses more successful (Johari et al., 2023). 

Although existing literature observes that vocational training and workshops can 

somewhat improve entrepreneurial competencies (Movono & Dahles, 2017; Tran & 

Walter, 2014), it overlooks that running a business requires high standards and complex 

competencies. Moreover, some academic entrepreneurship literature has been criticized 

for its gender-neutral and "taken-for-granted norms" application (Tedmanson et al., 

2012), not considering gender dimensions and their impact on performance, as well as 

entrepreneurial growth (Ahl & Marlow, 2012). Therefore, studies related to women's 

entrepreneurship deserve attention (ChoudhuryKaul et al., 2023; Marlow et al., 2009), 

considering the lack of efforts to improve women's entrepreneurial competencies in 

developing countries, the weak understanding of the performance of women 

entrepreneurs' businesses, and the increasing participation of women. This research 

aims to answer the critical question, "What competencies are needed by women 

entrepreneurs to support the sustainability of Micro, Small, and Medium Enterprises 
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(MSMEs) in the patriarchal social system?". The answer to this research question will 

expand and deepen women entrepreneurs' competencies in the social system. This 

research also contributes significantly to understanding and enhancing women 

entrepreneurs' competencies, which, in turn, can support economic growth, gender 

equality, and the development of MSMEs in Indonesia. This research can serve as a 

foundation for further discussion and actions supporting the role of women in the 

business world. 

 

METHODS 

This research aims to identify the competencies women entrepreneurs require to 

support the sustainability of Micro, Small, and Medium Enterprises (MSMEs) in the 

patriarchal social system. The research method employed is qualitative, using a 

descriptive approach with data collection through a literature review. A comprehensive 

literature review was conducted to obtain secondary data from Scopus-indexed journals. 

The Scopus database was chosen for its accurate and credible journals with a rigorous 

review process. 

Although data collection was done through a literature review using the Scopus 

database, it is important to note that diversification of literature sources, cultural 

inclusivity, and sensitivity to cultural and gender contexts were crucial factors 

considered. The holistic literature review also integrated literature from various sources, 

such as practical reports and experiences of women entrepreneurs. Efforts to address 

potential biases and gaps involved careful article selection following the steps of the 

Miles and Huberman model, which includes data reduction (summarizing and 

classifying data with exclusion criteria), data analysis (describing the data structure and 

relationships), and critical review for concluding. 

The data collection process was carried out using keywords such as "women 

competence," "women skills," "women entrepreneur skills," "entrepreneurial 

competencies," and "entrepreneur competence" on the Scopus database, resulting in 834 

documents. Data reduction was then performed three times. Firstly, filtering the most 

recent publications with a limited period from 2019 to 2023 in business management, 

document type as a journal, and source type as a journal written in English resulted in 

182 documents. Secondly, exclusion criteria review was conducted by applying several 

criteria (1) following the general process for observing research trends in a field during 

an SLR (Battisti et al., 2023; Radaelli & Sitton‐Kent, 2016), we removed duplicate 

articles and papers that were partially written in English (e.g., abstract in English, text in 

another language) (Sousa et al., 2008). (2) we evaluated the titles, abstracts, and 

keywords of the papers, disregarding studies that did not align with the main purpose of 

our review (Christofi et al., 2017). In this step, we were flexible and inclusive, as no in-

depth consideration was made to determine whether the study focused partly or entirely 

on our research question (Vrontis & Christofi, 2021), postponing this evaluation to the 

next stage. Therefore, the sample of articles also met the exclusion criteria was 64. 

Thirdly, out of the 64 articles, we performed a calibration process to select papers 

(Aguinis et al., 2018) and only included papers that enriched the understanding of the 

competencies of women entrepreneurs in the patriarchal system. However, we also 

included papers whose main focus was not on patriarchal countries but still shed light 

on the analyzed research area. For this reason, we excluded 33 papers, and our sample 

became 31 documents for analysis. 
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The analysis was conducted by reviewing the findings from all included 

publications to extract, synthesize, and identify the competencies women entrepreneurs 

require to support the sustainability of MSMEs in the patriarchal social system. 

 

RESULTS AND DISCUSSION 

This research addresses critical questions regarding the key competencies needed 

to support the sustainability of Micro, Small, and Medium Enterprises (MSMEs) run by 

women entrepreneurs, especially in the context of the patriarchal social system in 

Indonesia. In managing MSMEs, women must possess entrepreneurial skills, which can 

be acquired through various means, including openness, willingness to accept guidance, 

and leveraging operational support (Kim, 2023). These skills are reinforced by 

entrepreneurship education, understanding entrepreneurial competencies, and 

experience, as indicated by (Agarwal et al., 2023; Esubalew & Raghurama, 2020; Fazal 

et al., 2022; Laras et al., 2023; Taipale Erävala et al., 2019; Timotius, 2023): 

Commitment 

Women in Indonesia's patriarchal social system face traditional norms and 

expectations related to gender roles, which may perceive entrepreneurial activities as 

inconsistent with traditional female roles. However, to support the sustainability of 

micro, small, and medium enterprises (MSMEs), women must develop commitment 

competencies that demand high initiative and dedication to the business's vision and 

mission. Thus, they must demonstrate resilience and enthusiasm, especially when facing 

obstacles and challenges. 

Women must realize that entrepreneurial activities can start from the smallest and 

earliest opportunities. They can utilize natural resources as raw materials to create 

valuable products with minimal capital. For example, processing fish catches into 

ready-to-eat meals or transforming cocoa and sago into snacks. These products can 

attract market interest locally and internationally with patience, creativity, and 

innovation. 

High-level conceptual abilities 

In a social system that sometimes limits access to information, women 

entrepreneurs need to sharpen their analytical qualities. The ability to handle complex 

issues, evaluate risks, and comprehend intricate information is crucial in facing business 

opportunities amid the dynamics of the patriarchal system. Women in this social system 

can attend business analysis, management, and entrepreneurship courses, training, or 

workshops. They can engage in discussions and confront challenges, seeking support 

from successful entrepreneurs, academics, or other women business leaders who can 

provide valuable insights, advice, and perspectives. 

Opportunity recognition 

Cultural norms hindering women from actively seeking business opportunities are 

obstacles that must be overcome. In facing these barriers, competency in recognizing 

opportunities is crucial for women entrepreneurs. They need to have a high initiative to 

identify and explore new opportunities despite cultural norms that tend to restrict 

women's active roles in the business world. 

Women entrepreneurs can take concrete steps to realize their visions by 

harnessing creativity and innovation. The speed of taking innovative steps is crucial in 



 

207 

 

            Jurnal Perspektif Pembiayaan dan Pembangunan Daerah Vol. 11. No. 3,  July – August  2023   ISSN: 2338-4603 (print); 2355-8520 (online) 

 

supporting the sustainability of women's Micro, Small, and Medium Enterprises 

(MSMEs). Thus, this ability motivates overcoming cultural barriers and creates 

innovative opportunities to impact women's MSMEs positively. 

Organizational competence 

Managing, delegating, and training skills become crucial in facing organizational 

challenges. Women must efficiently manage resources and design strategies to identify 

strengths, weaknesses, opportunities, and threats, including promotional and marketing 

strategies. Efficient production skills in terms of cost and time are also essential. 

Effective communication management to coordinate with suppliers, distributors, and 

consumers, as well as financial administration, time discipline, and friendly customer 

service, creates added value and maintains a unique position in the market. 

Relationship competence 

Despite patriarchal norms creating obstacles in building strong relationships with 

stakeholders such as investors, customers, and team members, relationship competency 

allows women to communicate effectively, persuade stakeholders, and build mutually 

beneficial collaborations. This helps them overcome cultural norms and build support 

around their businesses. 

Strategic competence 

Strategic competence is key for women entrepreneurs facing uncertainty and risks 

in managing businesses amid patriarchal norms. They design and plan sustainable 

strategies and dare to take risks, implement innovation, and manage projects. 

Women entrepreneurs need the ability to work independently, make crucial 

decisions, and maintain independence and high self-confidence in facing business 

challenges and opportunities. They must practice a growth mindset, be open to 

innovation, proactive in development, brave in taking risks, be inspirational, 

responsible, and have intellectual intelligence. Thus, strategic competence helps manage 

uncertainty and risk and shapes the attitudes and abilities needed to maintain the 

sustainability of women's MSMEs in the patriarchal system. 

Marketing competence 

Marketing competence is a key element. Distinguishing products from 

competitors, building effective relationships between industry and customers, and 

encouraging marketing innovations are crucial factors emphasized in the literature 

(Olazo, 2023). Marketing innovations open new opportunities for economic growth and 

positively impact how society works, lives, and interacts. Thus, women entrepreneurs 

must develop competencies that enable them to connect globally and use technology to 

enhance their businesses (Kruger & Steyn, 2021). 

In its practical application, women in the patriarchal social system can use product 

variations to achieve business sustainability. Innovations in processing sago into various 

products, such as pasta, sago macaroni, flavored sago chips, cakes, beverages, and jelly, 

can create diversification, allowing penetration into a broader market. The use of social 

media is also crucial in shaping the image of attractive products. Learning processes 

involving taking product photos, writing engaging reviews, and advertising products at 

the right time can enhance marketing effectiveness (Sujarwo et al., 2022). Moreover, 

word-of-mouth promotions, delivering products to culinary stores, and collaborating 

with distributors and educational institutions are conventional strategies that remain 
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relevant. 

When women entrepreneurs implement these strategies, their talents can be 

recognized, and the delegation of roles and responsibilities in managing businesses will 

increase, contributing positively to women's perceptions of gender in the entrepreneurial 

world (Cosentino & Paoloni, 2021). Thus, improving these skills can be a strategic step 

in achieving the sustainability of women's MSMEs in the patriarchal social system. 

 

CONCLUSIONS AND RECOMMENDATIONS 

Conclusions 

This research investigates key competencies that support the sustainability of 

Micro, Small, and Medium Enterprises (MSMEs) run by women entrepreneurs in the 

context of the patriarchal social system in Indonesia. The research findings indicate that 

women entrepreneurs must develop multidimensional competencies involving 

entrepreneurial skills, commitment, high-level conceptual abilities, opportunity 

recognition, organizational competence, relationship competence, strategic competence, 

and marketing competence. Challenges posed by gender norms and expectations in a 

patriarchal society need to be overcome by educating the community about the vital role 

of women and the competencies required in MSMEs. Innovation, creativity, and 

innovative marketing strategies are key to success, while support and networks from 

stakeholders can provide valuable encouragement. By developing relevant skills and 

competencies, women can overcome gender stereotypes and create entrepreneurial 

opportunities, ultimately enhancing their roles and contributions to economic 

development and the sustainability of local communities. 

Recommendations 

The importance of empowering women in the entrepreneurial world in Indonesia 

can be enhanced through strategic steps. Firstly, the government and relevant 

institutions should focus on strengthening entrepreneurial education for women by 

improving their access to quality programs. This can be achieved by implementing 

inclusive training programs, courses, and workshops that significantly enhance the skills 

and understanding of women entrepreneurs. Additionally, there is a need for advocacy 

campaigns and increased public awareness. By changing norms and expectations related 

to gender roles through strong campaigns, an environment that supports the active 

participation of women in the entrepreneurial world can be created. Finally, developing 

specialized support programs for women entrepreneurs by the government and non-

governmental organizations can be a concrete step. These programs may include 

mentorship, training, and access to financial resources to assist women entrepreneurs in 

managing and developing their businesses sustainably.   

Further studies are needed to understand the impact of implementing this 

research's identified competencies and strategies. This research can contribute to 

understanding how women entrepreneurs can successfully face challenges in the 

patriarchal social system. Moreover, to delve deeper into aspects, future research can 

focus the analysis on the local context, considering cultural and social factors 

influencing the development of women's entrepreneurial competencies.  
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Case studies and analyses of best practices from successful women entrepreneurs 

can provide concrete insights into applying competencies in real life. Evaluating the 

effectiveness of specialized education and training programs for women and their 

positive impacts should also be a focus of further research. Additionally, research can 

further explore the role of technology and innovation in assisting women entrepreneurs 

and measure the impact of government policies in promoting gender equality in the 

economy. 
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